Mind attributions about moral actors: intentionality is greater given coherent cues.
Attributions about intentionality and the capacity for agency were explored from coherence perspectives. Coherence perspectives suggest that social perceivers use information about an actor's motives, traits, and the outcomes of action to create meaningful explanations of action. According to the typecasting theory, intentionality and agency attributions should be related and predicted by one's role in a moral dyad. Across four studies, with different operational definitions of moral dyads and agency, we found evidence in favour of coherence perspectives. Social perceivers relied on mental states, character, and behavioural cues to make intentionality judgments. Further, intentionality attributions about behaviours were unrelated to inferences about agency. The discussion centres on the importance of coherent explanation in moral judgment.